
THE POWER OF

BRAND



Universal Blower Pac  is more than a name. I t ’s a set of 
values, attr ibutes, and artwork that reflects the spirit  of 
our company. Using it  consistently wil l  reinforce our 
passion and commitment to providing a world class 
experience. 

The fol lowing pages explain the multiple i terations of 
Universal Blower Pac  corporate identity system, and the 
rules around using them correctly to create an inspiring 
and forward thinking brand.

The new brand fol lows the vision to take this company 
from a packager to a manufacturer.  The detai l  in providing 
a clean and concise message, and look to our collateral 
and equipment wil l  show our customers our dedication 
to bringing innovation, and quality to al l  we do. Please 
fol low the guidelines carefully.  We have developed these 
guidelines to help build and maintain a clear,  consistent 
and successful visual identity.

INTRODUCTIONS
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Integrity.
Quality. 
Purpose.
Customer FOCUS.
Employee Enjoyment.
INNOVATION.
Mutual Profit.
Trusted Advisor.
Legacy.

OUR VALUES
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About us

Since 1979, Universal Blower Pac, Inc. has been a 
leading provider of quality blower systems completing 
thousands of significant projects and pioneered
major design advancements. UBP’s founder, Ray
Fiechter, is a Mechanical Engineer with over 4 
decades of experience in blowers who remains 
committed to Engineering Excellence and Innovation. 
Ray saw a need in the blower systems market-
place to offer clients the ability to customize their 
blower options based on specific needs and thus 
launched UBP to provide those solutions. This unique 
approach to offer customization through packaged 
engineered solutions empowered UBP to become 
the first leading manufacturer in the blower systems 
industry to answer customer-centric needs.

Universal Blower Pac’s manufacturing facility is 
located in Noblesville, Indiana. UBP has a complete 
staff of qualified personnel who are fully trained in 
the engineering, fabrication, assembly and 
manufacturing techniques necessary to provide our 
customers with quality blower systems. Our unique 
process starts with technical sales staff able to help 
design the system up-front based upon our 
customer’s needs.

Ray and a new generation of leaders at UBP are 
committed to remaining the pace setting provider 
of quality blower systems for the entire industry. 
We continue to innovate with products and services 
that go beyond expectation.

INNOVATORS IN PERFORMANCE & 
ENGINEERING FOR QUALITY BLOWER SYSTEMS.

OUR HISTORY VISION

Universal Blower Pac is the pioneer in custom blower 

packages. Our vision has evolved to go 

beyond the package and be the premier 

manufacturer of complete blower systems 

innovatively designed to meet the complete end use 

needs of a diverse list of customers in the Wastewater 

Treatment, Water Treatment, Pneumatic Conveying, 

and Biogas industries. Our goal is to be known for 

industry-leading quality and responsive, effective 

service and repair capabilities. Our difference is that 

only UBP offers FLEXibility across our entire line of 

products and services. This unique approach, 

UBPstandardFLEX, provides our clients unparalleled  

options for their systems ranging from premium standard 

products to custom engineered solutions. We diligently 

work to remain on the leading edge of new innovation 

in our industry, learning and responding to new customer 

demands with innovative, efficacious designs with 
lifecycle value in mind.

MISSION

Universal Blower Pac’s mission is to use the 

resources and opportunities we are given by God 

to provide for the needs of our customers and 

thereby achieve His will. We will strive to offer 

innovative and quality equipment and services in an 

“on time” fashion with safety, career enjoyment and 

mutual profitability for our customers, suppliers 

and employees.

For more informat ion about our company, please read our company prof i le brochure.
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CORPORATE LOGO
1.1. Logo Structure
1.2. Logo Concept
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1.1.

Corporate Logo

The Universal  Blower Pac  company symbol is the double 

arrows. Use them as a set  of  2 or none at  a l l .  
LOGO SYMBOL

This refers to s imply the words that makeup your logo - 

‘Universal  Blower Pac . ’ Use whenever possible.  Use with or 

wi thout logo symbols.

WORDMARK

The UBP  brandmark should appear prominent ly in al l

communicat ion mater ia ls created by Universal  Blower Pac 

and i ts uni ts.  In al l  appl icat ions,  the brandmark should be 

reproduced at  a s ize that maintains the integr i ty of  the mark 

and yields c lean and legible let ter ing and art  detai l .

BRANDMARK
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1.2.

Corporate Logo

The arrows are a symbol of movement & direction. The 3 colors help to 

create movement within the symbols.
ARROWS

The overall vision of Universal Blower Pac’s Brandmark is to create an 

updated mark that separates us from simple packagers to a manufacturer of 

complete blower systems by providing a consistent and professional brand. 

The look is simple and clean to produce a brand with impact. The repetitive 

arrow symbols create the new feel for air movement. 

VISION

The logo type uses a sans-serif font that creates a clean, legible approach 

to the name. Universal having hierarchy over Blower Pac creates visual 

interest, while creating emphasis.

WORDMARK

1 2 3
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1.3.

Corporate Logo

Please do not attempt to create art for the Universal Blower Pac logo, symbols, or logotype for any 

application. Download files from the internal K Drive - K:\Brand Files\Logo and Decals.

When placing the logo on a white- or light- colored background, use the UBP blue logo versions. On darker 
backgrounds, the white versions will work best. Careful consideration of logo placement on a photo or 
other busy background is essential. Color manipulation of the photograph may be necessary to create an 
appropriate background so the logo doesn’t get lost or fade into the background.

LOGO 3-COLOR REVERSE

LOGO 1-COLOR DARK LOGO REVERSE

LOGO HORIZONTAL
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1.4.

Corporate Logo

Keep at least an ‘X’ or ‘2X’ worth of space between the Full  Logo, Logo Symbol,  and Logo 

Text and other elements.

FULL LOGO

X X

2X

2X2X

2X

LOGO SYMBOL

X X

2X

2X2X

2X

WORDMARK

X X

2X

2X2X

2X
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1.5.

Corporate Logo

LOGO SCALE LOGO VERTICAL

Minimum Size : 67mm x 9mm

LOGO SYMBOL

Minimum Size : 20mm x 13mm

WORDMARK

Minimum Size :41mm x 10mm
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1.6.

Corporate Logo

LOGO USAGE

1. Do not use only one set of arrow 
	 symbols.

2. Do not offset the symbols from the 	
	 logo text.

3. Do not break ‘Universal’ and 	
	 ‘Blower Pac.’

4. Do not flip the logo symbols.

5. Do not stretch the logo in any way.
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1.7.

Corporate Logo

A secondary brand extension for Universal Blower Pac  is considered to be their product 

logos. This product branding is l inked to Universal Blower Pac’s  core brand for strategic 

reasons. I ts visual identity may incorporate key elements of the core brand (such as the 

off icial  typefaces or colors),  but does so in a way that establishes a more independent 

visual identity.  Examples of secondary brands for Universal Blower Pac  would be:

Secondary brand logos should be used in conjunction with the primary logo for 

Universal Blower Pac ,   and never alone. Their primary use is for product branding 

(see section 6.1.  )  and should not be used as its own brand.

   > Section 3.1.  of this brand manual goes into further detai l  when writ ing and 
	  communicating our secondary brand. 



2 the colors
2.1. Primary Colors
2.2. Offset & Digital Print Specifications
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2.1.

The Colors

UBP BLUE

COLOR CODES
CMYK : 100/75/0/6
PANTONE : 661C
RGB : 0/53/148
WEB : #003594

100%

80%

60%

40%

20%

MODERN BLUE

COLOR CODES
CMYK : 100/95/5/39
PANTONE : 2758C
RGB : 0/30/98
WEB : #001E62

*OFFSET : 98% - 661 / 42% - 431

The below color palette are Universal Blower Pac’s primary colors. The ‘UBP Blue’ was 

adapted several years ago and we want to continue to embrace it. The blue color communicates 
significance, importance, and confidence. This is where the corporate blue power suit and the 
blue uniforms of police officers and firefighters came from. Considered a highly corporate 
color, blue is often associated with intelligence, stability, unity, and conservatism. 

SMOKE

COLOR CODES
CMYK : 45/25/16/59
PANTONE : 431C
RGB : 91/103/112
WEB : #5B6770

PRINT SPECIFICATIONS2.2.

100%

80%

60%

40%

20%

100%

80%

60%

40%

20%

When setting up artwork or specifying a job for print, it is imperative to understand if the     
project will be printed digital vs. offset. When printing digitally, the breakdown shown above 
is accurate. * If printing offset, please specify the ‘Modern Blue 2758’  offset color break, which 
is a mix of the UBP Blue and Smoke. This guarantees accurate registration.

KBDesign
Highlight

KBDesign
Highlight

KBDesign
Highlight

KBDesign
Sticky Note
NOTE: PMS Bridge PC 661/2758/431 are also acceptable and work well when producing digital application. 

It is important to note with color that depending on the production of a project there might be slight variations in the colors selected for UBP. This is due to different materials and print processes, i.e. metal, paper, tape, etc. Please use your best judgment to approve a color as close as you can to our selected PMS colors.

Our secondary color palette:
Energy Efficient Green - PMS Bridge 384 PC
Fast Delivery Red - PMS Bridge 1805 PC
Noise Reducing Blue - PMS Bridge 299 PC
Custom Solutions Orange - PMS Bridge 1385 PC



3 Typography
3.1. Copy Treatments
3.2. Primary Fonts
3.3. Secondary Fonts
3.4. Font Hierarchy
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3.1.

Typography

ARIAL FONT DESIGNERS :
Robin Nicholas

Patr ic ia Saunders

REGULAR

When writing about ourselves and/or our products it is important to follow the standards 

below that were set to create a consistent voice from the company.

1. ‘Universal Blower Pac’ and ‘UBP’ should be italicized in all content.
2. Written form of a secondary brand should always be capitalized and any phrases should be 
	 separated with a “-”. Examples would be 3C-PAC, ATTENU-PAC, 3C-HYBRID.
3. Never use the words ‘package’ or ‘packager’ to describe what we do or sell.
4. Terminology unique to UBP should be formatted as follows; ‘UBP’ always capitalized, 
	 second word should be ALL lowercase, NO spaces throughout with ALL italicized. In the case of 
	 UBPstandardFLEX, ‘FLEX’ should be all caps.  

ARIAL

ABCDEFGHIJKLM
NOPQRSTUVWYZ
12345678910

BOLD OR ITALIC ABCDEFGHIJKLMNOPQRSTUVWYZ
12345678910

ABCDEFGHIJKLMNOPQRSTUVWYZ
12345678910

primary fonts3.2.
Sans-serif fonts (without a serif) Highly readable in small text sizes, sans serif fonts are useful 
where the content is not predominantly running text, such as on displays and posters.

Helvetica is among the most widely used sans-serif typefaces. If Arial is not available to you, 
please use the Helvetica typeface.
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3.2.

Typography

CENTURY
SCHOOLBOOK FONT

DESIGNER :

Morr is Ful ler  Benton in 1924

REGULAR

Serif  fonts (A serif  is a small  stroke projecting from the main stroke of a character.)  Highly 
readable,serif fonts are suitable for a number of different applications from invitations to books, 
especial ly those with running text or those that need a formal style.

Century Schoolbook is famil iar to many in North America as being the typeface with which 
many first learned to read.

C E N T U R Y

ABCDEFGHJKLM
NOPQRSTUVYZ
12345678910

BOLD
ABCDEFGHJKLM
NOPQRSTUVYZ
12345678910
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3.3.

Typography

BODY TEXT

FONT SIZE: 10pt

The below sizes i l lustrated provide optional guidelines for sett ing up documents. 

Content Text

SUBTITLE TEXT

FONT SIZE: 15pt

Content Text

TITLE TEXT

FONT SIZE: 20pt

Content Text

TAGLINE TEXT

FONT SIZE: 22pt

Content Text

HEADLINE TEXT

FONT SIZE: 25-30pt
ALL CAPS SUGGESTED

Content Text



4 Stationary

4.1. The Letterhead

4.2. Additional Collateral

4.3. Using the Logo
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4.1.

Stationary

The Universal Blower Pac  logo must be used on al l  stationery items: letterhead,

envelopes, business cards, etc.

COMPANY LETTER

Lorem ipsum dolor s i t  amet,  consectetur adipiscing el i t .  Nam eff ic i tur  et  est  ac 
bibendum. Phasel lus quis ornare nul la.  Integer faci l is is nis l  v i tae ornare feugiat . 
Fusce matt is ut  e l i t  s i t  amet consectetur. 

Praesent nunc erat ,  u l lamcorper a pel lentesque vi tae,  sodales quis r isus.  Et iam 
dignissim neque turpis,  ut  gravida enim interdum non. Ut sagi t t is  mi sceler isque 
arcu maximus, v i tae vulputate mi consectetur. 

Curabi tur  quis al iquet urna. Integer dolor te l lus,  vehicula accumsan justo eu, 
volutpat v iverra lorem. Quisque f in ibus bibendum ipsum id elei fend. Sed blandi t  at 
lectus al iquam semper.  Fusce faucibus et  ex hendrer i t  conval l is .  Aenean si t  amet 
tempus erat . 

Dear Mr.Calvin Sheeran
Managing Director

Idea Room
Jakarta

PAPER SIZE :

8.5 x 11”

BACKGROUND :

white c lear

WORD TEMPLATE :

Please use the ‘UBP_Letterhead.doc’ 

for all print-on-demand needs. 

You should not try to recreate this 

document.

USAGE TERMS :

The Universal Blower Pac letterhead 

is a 2-sided document. The reverse 

is pr inted with a f lood coat of 

UBP  Blue. Please do not pr int 

or  use the reverse for any 

correspondence. Al l  content 

should be on the front s ide.
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4.2.

Stationary

BUSINESS CARD

PAPER SIZE :

3.5” x 1.25”

SPECIALITY PRINTING :

PMS 431 is Foi l  Stamped with 

‘shiny s i lver ’ fo i l  on f ront only.

FRONT SIDE

BACK SIDE

ENVELOPE

PAPER SIZE :

9.5” x 4”

NATAlIE mENkE
PRESIDENT

440 Park 32 West Drive, Noblesville, IN 46062
UNIVERSAlBlOWERPAC.COm  |  HYBRIDBlOWER.COm

P >> 317.773.7256
F >> 317.776.5086

E >> nmenke@universalblowerpac.com
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4.3.

Stationary

When using the logo on collateral  i tems for Universal Blower Pac  use the fol lowing               

information to guarantee accurate usage.

SCALING

To change the logo size (or any 

art  or  photo element) ,  be sure to 

s ize i t  proport ional ly so as not to 

stretch i t  out  of  i ts  or ig inal  shape. 

To do so, hold the shi f t  key as 

you drag the bounding box

corner to the s ize you need. +    SHIFT



5 image use 

5.1. Colored Images

5.2. Black & White Images

5.3. Monotone Images

5.4. Product Images
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5.1.

Images use

Universal Blower Pac  has a wide image database of both product images and general use 

imagery. See our internal K Drive for an image l ibrary.

EXAMPLE IMAGES

PLACING THE LOGO OVER 
A PHOTO OR BACKGROUND 
ELEMENT :

When placing the logo over a 

background photo or other el-

ement,  make sure the logo is 

c lear ly v is ib le and doesn’ t  get 

overpowered by the background. 

This may mean choosing a di ffer-

ent photo,  using the white-type 

version of  the logo or reposi t ion-

ing the logo so i t  rests on a less 

busy area of  the photo.  Also be 

aware of  not  cover ing up a cr i t i -

cal  area of  the photo.  Below are 

examples of  p lacing the logo over 

a noncr i t ical  photo area, on an 

area that highl ights the logo wel l .



black & white images
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5.2.

Images use

EXAMPLE IMAGE

MONOTONE images5.3.

EXAMPLE IMAGE

REQUIREMENTS :

Al l  Monotone images should be 

made with the ‘UBP  Blue -  661’
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5.4.

Images use

The Universal Blower Pac product l ibrary contains 3 images of each product at a                    

minimum. Angle left ,  angle r ight and center.  All  product images are meant to be used 

without their background and used with a shadow or reflection shadow. 

EXAMPLE IMAGES

REQUIREMENTS :

Al l  product images are to be 

out l ined. No backgrounds to the 

images should be shown. 

Use a product shadow and/or 

ref lect ion in al l  instances.

Shadow Specs:

•  100% K

• Mult ip ly

•  60% Opaci ty

•  Distance: 2.25mm

• X Offset :  2mm

• Y Offset :  1.5mm

• Size:  2mm

• Spread: 0

• Noise:  0

STATE-OF-ART 
HYBRID
TECHNOLOGY

Introducing Universal Blower Pac’s 3C-HYBRID.
Not only does it offer the Universal Blower Pac
dependability and Performance Promise, it also
features advanced, state-of-art hybrid technology.

This compact, customizable, and complete HYBRID blower 
system is integrated into our most popular 3C-PAC platform.

Y O U R  PA I N O U R  S O L U T I O N

>>  Wider variance in VFD turndown

>>  Vibration issues and pipe resonance
       (lowering blower life and causing noise)

>>  Blower failure due to heat

>>  Extreme noise level

>>  Failures due to high temperature in enclosure

>> SAVES ON ENERGY 
 (due to wider temperature and RPM range)

>> LOWER PULSATIONS AND VIBRATIONS
 (Screw Rotor has lower pressure differentials resulting in   
 lower pulsations)

>> WIDER TEMPERATURE RANGE UP TO 350˚ F
 (blower runs cooler due to more air movement across
 twisted impellers)

>> ENCLOSURE + LOWER PULSATIONS (as noted above)  
 (will result in lowest noise levels for your operation)

>> ELECTRICAL FAN SEPARATED FROM MOTOR CONTROLS
 (when blower is turned down it runs hotter, but our fan still   
 moves air 3x - 4x faster per minute)

The tri-lobe axial rotor provides lower noise and pulsation 
dampening for typical pressure applications. The helical five 
fluted rotor with axial twisted tri-lobe rotor has internal 
compression for high pressure ratios. These new high 
efficiency, low-noise solutions combined with a stylish sound-
attenuating enclosure are a perfect fit for positive displacement 
blowers and vacuum pump applications.3x3 with Axial Rotors 3x5 with Internal Compression

AvAILABLE IN TwO EFFICIENT SCREw ROTOR PROFILES



6 PRODUCT BRAND

6.1. Product Symbols

       Logo Type

       Brandmark
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6.1.

The Icons

Universal Blower Pac products are branded with key logo components that work              

together.  Decals have been created of the brand mark, symbols, and logo type. Each have 

been reviewed and exact application measurements can be found in manufacturing. PDF                 

references for ‘approximate’ placement can be found the internal K Drive ‘Brand File’. 

PRODUCT SYMBOLS

USAGE TERMS :
The double arrow symbol is to be 
used on the left and right side of 
the product where applicable. If the 
sides are not an option, then the 
front should have 1-set applied (I.e. 
ATTENU-PAC). The symbols should 
always point to the front of the prod-
uct.

LOGO TYPE

USAGE TERMS :
When applying the logo type decal, 
it should always be applied center 
within the space designated. 

BRANDMARK

USAGE TERMS :
The brand mark is used for pack-
ages without full enclosures. For V-
belt drive systems, the brand will be 
grey and placed centered on the belt 
guard. For ACOUSTI-PACs, they will 
be centered and top justified on the 
front door.  For all other units such 
as direct drive, the brandmark will 
be centered on the top silencer.



7 email signature

7.1. Example

8 brand help

8.1. File location

8.2. Contact
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7.1.

Email Signature

EXAMPLES Sender Name
Tit le Department

Universal  Blower Pac
440 Park 32 West Dr ive
Noblesvi l le,  Indiana 46062

O: 000-000-0000
C: 000-000-0000
universalblowerpac.com
hybr idblower.com

CONTACT

6565 Pennan Court

Noblesville, Indiana 46062

317.526.6362

kate@kbdesignllc.com

KB Design l lc.

Brand Help8.1.

Logo is optional.

Special  signatures may apply when Universal Blower Pac  has new product launches or 

special  events. Communication regarding these wil l  be made separately. 

All  logo f i les,  images, artwork, documents, etc.  are located on our internal K Drive. See 

the f i le entit led K:\Brand Files. 



440 Park 32 West Drive
Noblesville, Indiana 46062

P >> 317.773.7256
F >> 317.776.5086

UNIVERSALBLOWERPAC.COM 
HYBRIDBLOWER.COM

www.universalblowerpac.com
www.hybridblower.com



